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The requirements for the success of electronic commerce in the Arab 

countries 

Abstract  : 

  This study aims to shed light on the phenomenon of electronic commerce, its types and 

its benefits for organizations, consumers and societies. It aims also to present the reality 

of this type of commerce in the Arab countries through review of electronic infrastructure 

in these countries, discussing and analyzing the most important challenges and obstacles 

that facing the development of commerce electronic in these countries.  
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    The study showed that there is a development in the use of electronic commerce in the 

Arab countries, but there is a variation of this development between these countries. For 

example, the Gulf countries are among the most developed and used for electronic 

commerce compared to the rest of the other Arab countries. Thus, in this context, this 

study presented the most important requirements that must be met for the success of 

electronic commerce in the Arab countries. 

Key words  : electronic commerce, electronic infrastructure, Internet, information and 

communications technologies. 
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  (B2B( )Business to Busines.)

 (B2C( )Business to 

Consumer.)
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 (B2G( )Business to Government؛)

 (G2C( )Government to Consumer؛)

 (C2C( )Consumer to Consumer.) 

Coppel

Coppel
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(Just-in-Time )
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 

(Value Added Networks) 
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(future opportunities in fmcg e-

commerce: market drivers and five-year forecast
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(LTE/4G)
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(2006- 2016)

2006 2007 2008 2009 2010 2011 2012 2014 2015 2016 

4770 2770 2770 2750 3710 3 2790 3 2790 3720 

3750 4730 4710 4710 3770 4720 3760 3740 3740 3780 

4790 7.40 9 9 4740 5720 5750 5770 / 12710 

4780 4780 6710 5730 5770 5770 2780 / / / 

3780 3780 3770 3770 3720 2790 5740 2730 2720 1790 

7780 8 7790 7790 6710 5780 5770 4770 4710 2750 

3740 3750 3750 3750 / / / / / 12760 

5 8730 6770 6730 / / / / / 6770 

5790 7750 7770 6790 5710 5750 5770 4790 / / 

4750 4780 5710 5710 4760 4760 4730 3780 3750 3720 

2740 2770 3740 2750 2780 2750 2740 2740 2760 3 

0780 0780 0780 0780 / / / / / / 

1780 1790 1780 1770 1740 1710 1710 1710 1720 1770 

3710 3 2770 2770 3710 3 2770 2770 2710 2750 

7760 3770 3730 3720 3730 3710 2710 1750 1760 1750 

3 3 3 3 / / / / / / 

4740 473 4730 4730 4740 3790 3790 3770 3740 3720 

2770 2770 3710 3710 2740 2710 2 2720 2730 2770 

1720 1720 1720 1720 2790 3730 3740 / / / 

https://data.arabdevelopmentportal.com/topics/I-C-T-8/International/

https://data.arabdevelopmentportal.com/topics/I-C-T-8/International/
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B2C

2016

B2C

73.4 (25) 37 80 
 14 (2012) 

72.4 (26) 32 78 15 (2013) 

66.5 (32) 28 75 / 

61.9 (40) 26 76 / 

57.4 (48) 11 65 / 

52.2 (56) 12 64  23 (2014) 

48.8 (65) 27 68 8 (2013) 

44.5 (73) 7 56 / 

41.5 (79) 4 45  4 (2014) 

41.3 (80) 2 60 12 (2014) 

32.9 (82) 2 45 1 (2014) 

32.3 (95) 6 37 / 

14.3 (127) 2 28 / 

12.4 (132) 0 0 / 

Source : Economic and Social Commission for Western Asia (2019),  Arab Horizon 2030: Digital 

Technologies for Development, United Nations, Beirut, p : 89. 
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2019 

86 73 59.3 95 

36 27 73.4 34 

78 50 63.6 43 

70 87 55.6 95 

/ 92 53.8 85 

/ / / 155 

/ / / 167 

/ / / 120 

80 47 64.4 48 

/ / / 119 

65 30 71 37 

60 54 62.1 56 

88 80 57.7 80 

/ / / 108 
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92 94 53.6 115 

74 75 58.5 123 

68 39 67.5 39 

/ 131 40.8 159 

129 139 36.4 178 

5884 
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(https://sadad.qa/success-requirements-for-e-

commerce-in-the-arab-world) 

 

https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/
https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/
https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/
https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/
https://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide/
https://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide/
https://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide/
https://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide/
https://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide/
https://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide/
https://www.shopify.com/enterprise/global-ecommerce-statistics?fbclid=IwAR394jiKkArgps5pavt378Vcp0CeyyfnXkZGRHFewnwXK52WdCNc7YTW2Zk
https://www.shopify.com/enterprise/global-ecommerce-statistics?fbclid=IwAR394jiKkArgps5pavt378Vcp0CeyyfnXkZGRHFewnwXK52WdCNc7YTW2Zk
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 

 
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 

 

 

 

 Virtual Enterprise 
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https://www.webdesignofegypt.net/blog
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 

 

 

 (Set-up) 

 
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 
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Sadad

 

 

 

. 

 

 (https://sadad.qa/success-

requirements-for-e-commerce-in-the-arab-world)

 

https://sadad.qa/
https://sadad.qa/
https://sadad.qa/
https://sadad.qa/
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(E-Readiness)

(https://www.facebook.com/Esteshary/posts/393550687409548 ،2013)
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