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Summary:

This study aims to identify the reality of advertising spots of Tiaret state
agencies, and this is by knowing how to create advertising spots agencies, and
the role of marketing their services, and for this study on the topic of marketing
services, which are considered advertising spots agencies productivity
institutions services plays a marketing where important and significant role, and
here we have to clarify the concept of service, marketing services as well as
marketing communication service, and in order to identify the agency has
publicity services advertising spots handler as an essential element in the
services provided by the Agency, in addition to highlighting the functions and
importance of advertising spots agencies, as well as types, and also talked about
e Finally, we reviewed the areas of establishment and marketing of the services
of the advertising agencies in the state of Tiaret. We also discussed the legal and
regulatory framework of advertising practice in Algeria as well as the legal and



regulatory procedures for the establishment of a public agency in the state of
Tiaret. We supported this study by studying field located in one of the state
agencies, advertising spots and Almsmat "Graf sight" so that we have
implemented  the  theoretical  side  of  this  study,  we  began  the  definition  of  the
agency and after the nature of its operations through the elements of the mix
which And protects her even promotional mix choose the agency.
       In light of what we found that agencies advertising spots Tiaret depend on
the production of goods advertising spots more advertising spots services so that
the productive sector of the service Ahharrat is considered in the state it is
widespread and there is no demand for it in abundance by advertisers.
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