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Abstract  

This study aims to clarify the importance of the marketing mix of private educational 

institutions in the compatibility between the services of private educational institutions and 

the desires and needs of the customer. 

And based on what was mentioned regarding the current research, which is represented in (the 

marketing mix for private educational institutions), and it was based on a field study through a 

case study at the Al-Amal Center for Memory and Mental Arithmetic in particular. For 

memory and mental arithmetic? Does the marketing mix at Al-Amal Center have a role in 

achieving customer satisfaction? Does the marketing mix at Al-Amal Center have a role in 

improving its services? And does the marketing mix have a role in determining market needs? 

To achieve this, the study was divided into three chapters, the first and second chapters 

contained definitions, concepts and characteristics of educational services and private 

educational institutions, as well as the elements of the marketing mix, while the third chapter 

was devoted to a field case study of the Al-Amal Center for Memory and Mental Arithmetic.

Keywords :Mix-Marketing, Services, private educational institutions, Hope center for 

Memory and Mental Calculation. 

 


