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Summary

This modest research is interested in presenting the most important points of view that took care of
e-marketing in terms of its mechanisms and its importance in the reality of the capitalist economy
and in the reality of the countries of the world, especially those countries that still sufter from
deteriorating conditions and a low standard of living , in addition to that it was and still is an
obligation for countries Which has diverse resources and promising human energies, like Algeria to

build strong economic institutions in order to achieve sustainable development and in order to



guarantee the rights and well-being of the Algerian society, whose youth has been struggling with
various obstacles for a decent life, and the situation has worsened and the situation is more than what
it was before. The occurrence of the Covid-19 pandemic and its effects that still remain to this day,
and perhaps the most important outcome of the pandemic is to reconsider the capitalist system and to
reconsider the role of the state as a major actor that helps reduce the effects and dangers of the
pandemic. The local and international supply of necessary services and goods, which made economic
institutions resort to electronic media in order to promote and then sell their services and products to

the consuming public.

Keywords: e-marketing, economic institutions, the state, the COVID-19 pandemic.
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