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Abstract : 
E-marketing has contributed to facilitating the process of completing 
tourism transactions and quick contact with customers, and reducing time 
and effort to ensure that their needs and desires are met with high efficiency. 
Therefore, the aim of this study was to test the impact of e-marketing on 
improving the quality of tourism services at the tourism agency of Jedar in 
the Wilayat of Tiaret. E-marketing and the quality of tourism services. 
In this study, the descriptive analytical method was relied on, in order to 
define both e-marketing and the quality of tourism services, and the 
questionnaire was used as a tool for collecting data about the study variables, 
which were distributed to a random sample of 40 individuals representing 
the study community, in order to analyze the study data. And hypotheses 
were tested using the Statistical Package for Social Sciences (SPSS). 
Keywords : E-marketing , E-service, E-promotion, E-pricing , 
 E-distribution , quality of tourism services.  
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