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Abstract:  

The study aimed to know the effect of e-government on the relevance of  

Financial reporting information in government units. The study assumed that there 

is a statistically significant relationship between e-government and the 

appropriateness of financial reporting information. The study used the descriptive 

and analytical approach, and the study population consisted of financial managers, 

internal auditors, accountants, financiers, technicians, and holders in the state units 

headed by the state affiliated to the Ministry of Finance and Economic Planning in 

North Kordofan State. Via the SPSS. The study found the following results: The e-

government application made the financial reporting information come in a timely 

manner, the e-government application made the financial reporting information in 

the unit enjoy a high predictive capacity for the future, the e-government application 
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contributed to raising the quality of services provided in the unit. The study 

recommended increasing interest in expanding coverage of electronic services, 

increasing interest in developing accounting procedures periodically in line with 

technological developments, increasing interest in training and qualifying human 

cadres to keep pace with the rapid technological accounting developments. 
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